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Automation

• Improves processes; consistency, 
speed, cost-effectiveness 

• Follows a standardised process with little 
flexibility

• Helps error reduction, increases 
productivity, reduces processing time



• Eventually, machine helps to generate 
insight, not just provide data

Machine learning

• Learns with each interaction: 
knowledge applied over time

• MR examples: Text analytics, first pass 
database creation 



• Simulation of human intelligence 
processes by machines

AI Artificial Intelligence

• Many different definitions even among 
experts

• Could someone please write an AI algorithm to create 
a definition?

• GO competition Korean Grandmaster 
Lee Sedol vs. Google’s AlphaGo

• IBM Watson (see example later)



Let’s look at some examples in 
more detail …

… beyond basic survey scripting, 
Excel and PPT automation!



First pass database creation



Text analytics

• Analyses open ended comments via 
automation and machine learning 
(with some human input)

• Automatically categorises comments into 
themes and sub-themes

• Rates comments into sentiment scores 
and/or emotions

• Integrates with other data



zooming in on words or sentimentWord Clouds



Alert Notifications to your mobile, from this…



Notification alerts you to 

new or significant data

Click through to top line 

results on mobile device

Click again for more detailed 

results or switch to desktop

…to this



IBM Watson



So where to from here?



Automated machine report writing



Automated machine report writing

Infostory.mp4


And what does this mean for us?



Implications for market researchers

• Dramatically reduce MR time & cost; 
improve MR accuracy

• Less time processing, more time 
adding value: the fun stuff!

• Make insights more accessible: 
more people using MR to make better 
business decisions

• AND we will always need people to 
add strategic thinking



Thank you!
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