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Measures Of Wellbeing

The metrics we track in this study 

cover:

Overall satisfaction of life, Physical 

health, Emotions, mood and 

mindset, Daily activities, Community 

engagement and Financial stress

Benchmarking

Where possible, the result will be 

benchmarked against wellbeing 

statistics from the New Zealand 

General Social Survey (NZGSS).

The latest wellbeing statistics from 

New Zealand General Social Survey 

(NZGSS) are from 2018, with 

approximately 8,000 samples across 

New Zealand

Methodology

N=300+ per week across New 

Zealand – NZ pop representative.

We are being supported on this 

tracking project by leading market 

research technology platform, Cint, 

who have sourced sample from 

their Insights Exchange of 100+ 

million globally across 150 countries.

Weighting: population 

representative.

Introduction.
Objective

During difficult times it’s important to 

protect the wellbeing of our people. 

FORWARD is  running weekly surveys 

to understand how wellbeing is 

impacted by the COVID-19 

pandemic.

The information we collect, will help 

organisations make better decisions 

to respond to the potential 

deterioration of wellbeing driven by 

lockdowns and social distancing 

measures.

http://www.cint.com/
https://www.cint.com/consumer-insights-exchange
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Wellbeing Status Summary 10-4-20

Satisfaction with life is decreasing

People are increasingly feeling isolated, but 

also bored, lonely and even annoyed and 

frustrated, after 2 weeks in lockdown. 

Around 30% of all respondents claimed that 

emotional problems, such as depression or 

anxiety, interfere with their regular activities at 

least some of the times.

Most people do not know anyone directly 

affected by Covid19 and feel as healthy as 

they were before lockdown.

29% of all New Zealanders claim to be in a 

worse financial situation each week.

Compared to week 1, in week 2 fewer New 

Zealanders are enjoying getting outside, 

nature, enjoyable meals, movies, reading 

and gaming.

In week 2, compared to week 1, more New 

Zealanders are feeling less connected with the 

community, their neighbours, friends and 

family.
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How is NZ feeling?
Week 1 - Lockdown (27/03/20 to 3/4/20) Week 2 - Lockdown (4/4/20 to 10/4/20)After 2 weeks of level-4 Covid19 lockdown
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19%

28%

30%

49%

46%

52%

32%

25%

15%

Benchmark

(pre-lockdown)*

Week 1 of Lockdown

(27/03/20 to 3/4/20)

Week 2 of Lockdown

(4/4/20 to 10/4/20)

Overall satisfaction about your life as a whole

0 to 6 7 to 8 9 to 10

* Well-being statistics from New Zealand General Social Survey 2018 
(NZGSS); the exact question is used in our weekly survey for benchmarking.

Sample size: n=387 for week 1, n=328 for week 2

Population representative weighting for each week

Q: In general, including all areas of your life, how satisfied do you feel about your life as a whole?

10=completely satisfied, 0=completely dissatisfied

Average

6.8

Average

7.2

Average

7.7

Blue values = significantly higher than average (95% degree of confidence)

Red values = significantly lower than average (95% degree of confidence)

Overall satisfaction with life

In week 2, compared to week 1 in lockdown, 

satisfaction with life is dropping

Satisfaction with life during lockdown is slowly decreasing: 

68% of the respondents rated their overall life satisfaction as 7 or 

above on a 0–10 scale (where 0 is low and 10 is high), with an 

average rating of 6.8, significantly lower than the 7.2 average 

rating received in the same survey last week.

Across both weeks 1 and 2 life, satisfaction is rated lower than 

life satisfaction outside lockdown, when benchmarked against 

the New Zealand General Social Survey 2018 dataset.

(% of “I don’t know” is not shown in the chart)
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Satisfaction with life is linked to income and age

The overall satisfaction of life is lower in low income groups and 

among young respondents. There is no statistically significant 

differences between different ethnicity groups.

63%

40%

51%

26%

25%

24%

7%

18%

32%

54%

37%

51%

64%

56%

80%

68%

6%

12%

22%

2%

20%

13%

14%

Less than NZ$20,000

NZ$20,001 - NZ$40,000

NZ$40,001 - NZ$60,000

NZ$60,001 - NZ$80,000

NZ$80,001 - NZ$100,000

NZ$100,001 - NZ$120,000

NZ$120,001 - NZ$140,000

More than NZ$140,000

Overall satisfaction about your life as a whole 

by income

0 to 6 7 to 8 9 to 10
Average

5.1

5.9

6.2

7.2

6.8

7.3

7.5

7.1

Q: In general, including all areas of your life, how satisfied do you feel about your life as a whole?
10=completely satisfied, 0=completely dissatisfied

Overall satisfaction about 

your life as a whole by age

35-64 years

Average: 6.8
65+ years

Average: 7.6
18-34 years

Average: 6.2

31%

34%

37%

27%

40%

26%

49%

61%

42%

67%

46%

61%

16%

2%

21%

6%

14%

13%

NZ European

Māori

Cook

Island/Samoan/Tongan/Niuean

Chinese

Indian

Other (such as Dutch, Japanese,

Tokelauan)

Overall satisfaction about your life as a whole 

by ethnicity

0 to 6 7 to 8 9 to 10

Sample size: n=328 for week 2

Population representative weighting for each week

Blue values = significantly higher than average (95% degree of confidence)

Red values = significantly lower than average (95% degree of confidence)

Overall satisfaction with life

(% of “I don’t know” 

is not shown in the 

chart)

(% of “I don’t know” is not shown in the chart)
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How is NZ feeling

In week 2 New Zealanders are mainly 

feeling safe, bored, isolated, yet calm and 

healthy, but worried.

We observe significant change compared to week 1 – as 

highlighted in the following slide.

44%

31%

28%

33%

35%

32%

32%

23%

32%

21%

19%

29%

27%

20%

19%

26%

10%

12%

14%

11%

13%

16%

16%

15%

10%

40%

36%

35%

31%

31%

27%

26%

24%

24%

21%

21%

21%

21%

21%

19%

19%

16%

15%

15%

13%

12%

12%

11%

11%

7%

0% 10% 20% 30% 40% 50%

Safe

Bored

Isolated

Calm

Healthy

Worried

Happy

Stressed

Hopeful

Content

Frustrated

Sensible

More bonded with my family

Lazy

Entertained

Kind

Lonely

Annoyed

Strong

Grumpy

Overwhelmed

Proud of our community

Motivated

Exhausted

Humbled

How are things in your home lately? How are 

people feeling?

Week 1 of lockdown Week 2 of lockdown

Q: How are things in your home lately? How are people feeling?

Sample size: n=387 for week 1, n=328 for week 2

Population representative weighting for each week

Blue values = significantly higher than average (95% degree of confidence)

Red values = significantly lower than average (95% degree of confidence)
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How is NZ feeling 
in week 2 vs week 1

People are increasingly feeling isolated but 

also bored, lonely and even annoyed and 

frustrated, after 2 weeks in lockdown. 

Less and less people are experiencing positive 

feelings/mindsets (hopeful, happy, safe etc.) which is a sign of 

wellbeing deterioration.

The greatest weekly shift is in how more New Zealanders are 

starting to lose hope and feel less sensible about the current 

situation.

7%

5%

5%

4%

3%

2%

1%

1%

1%

1%

0%

-2%

-2%

-3%

-4%

-4%

-4%

-4%

-5%

-5%

-6%

-6%

-7%

-8%

-8%

-10% -5% 0% 5% 10%

Isolated

Lonely

Bored

Annoyed

Frustrated

Grumpy

Stressed

Entertained

Strong

Lazy

Content

Overwhelmed

Calm

Humbled

Healthy

Proud of our community

Exhausted

Safe

Worried

Motivated

Happy

More bonded with my family

Kind

Hopeful

Sensible

How are things in your home lately? 

How are people feeling?

Q: How are things in your home lately? How are people feeling?
Sample size: n=387 for week 1, n=328 for week 2

Population representative weighting for each week
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Sense of community

In week 2, compared to week 1, more New 

Zealanders are feeling less connected with 

the community and their neighbours.

Q: The city/region you live in is a place where neighbours help one another. 10=all the time, 0=seldom if ever
Q: I feel connected to and involved in my community. 10=agree completely, 0=disagree completely Blue values = significantly higher than average (95% degree of confidence)

Red values = significantly lower than average (95% degree of confidence)

56%

75%

35%

20%

9%

6%

Week 1 of lockdown

Week 2 of lockdown

I feel connected to and involved in my 

community

0 to 6 7 to 8 9 to 10

46%

62%

38%

27%

16%

11%

Week 1 of lockdown

Week 2 of lockdown

The city/region you live in is a place where 

neighbours help one another 

0 to 6 7 to 8 9 to 10

Sample size: n=387 for week 1, n=328 for week 2
Population representative weighting for each week
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The ability to control your 
own life.

In week 2 of lockdown, compared to week 

we observe a minor decrease in the 

perception of being in control over how life 

turns out.

Q: How much control do you feel you have over the way your life turns out? 10=complete control, 0=no control at all
Blue values = significantly higher than average (95% degree of confidence)

Red values = significantly lower than average (95% degree of confidence)

44%

46%

42%

37%

14%

17%

Week 1 of lockdown

Week 2 of lockdown

How much control do you feel you have 

over the way your life turns out?

0 to 6 7 to 8 9 to 10

Sample size: n=387 for week 1, n=328 for week 2
Population representative weighting for each week



How emotions are affecting life

Across both weeks, between 29% to 31% of 

all respondents claimed that emotional 

problems such as depression or anxiety 

interfere with their regular activities at least 

some of the times. 4%

1%

9%

9%

18%

19%

28%

26%

40%

44%

1%

2%

Week 1

Week 2

Interference of emotional problems with your regular 

activities

All of the time Most of the time

Some of the time A little of the time

None of the time Dont know / Dont want to say

Q: How much have any emotional problems such as depression or anxiety interfered with your 

regular activities?

Sample size: n=387 for week 1, n=328 for week 2

Population representative weighting for each week

Blue values = significantly higher than average (95% degree of confidence)

Red values = significantly lower than average (95% degree of confidence)
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what drives wellbeing
After 2 weeks of level-4 Covid19 lockdown Week 1 - Lockdown (27/03/20 to 3/4/20) Week 2 - Lockdown (4/4/20 to 10/4/20)



How closely has Covid19 come to people?

72%

15%

4%

7%

1%

2%

77%

13%

5%

4%

1%

1%

I don't know anyone with Covid-

19, colds or flu symptoms

I know people with cold and flu

symptoms

I know at least one suspected

case of Covid-19

I know at least one person who

has a confirmed case of Covid-19

There is a confirmed case of

Covid-19 in my household

Don't know/Don't want to say

How closely has Covid19 come to you? 

Thinking about your social circle, friends 

and Whānau?

Week 1 Week 2

Q: How closely has Covid19 come to you? Thinking about your social 

circle, friends and whanau.

Sample size: n=387 for week 1, n=328 for week 2

Population representative weighting for each week

Blue values = significantly higher than average (95% degree of confidence)

Red values = significantly lower than average (95% degree of confidence)

Most people do not know anyone directly 

affected by Covid19.

This strongly aligns with the overall feeling of being safe and 

healthy during lockdown.
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Physical Health in check

Physical health perceptions have not 

changed – most New Zealanders feel as 

healthy as they were before lockdown, or 

even better than they were.

5%

6%

85%

84%

10%

9%

Week 1 of lockdown

Week 2 of lockdown

Physical health perception

Worse than last week

The same as last week / no change

Better than last week

Sample size: n=387 for week 1, n=328 for week 2

Population representative weighting for each week

Blue values = significantly higher than average (95% degree of confidence)

Red values = significantly lower than average (95% degree of confidence)

Q: How is your general health?



Financial uncertainty is a major issue

Q: What is your money situation like?

29% of all New Zealanders claim to be in a 

worse financial situation each week.

29%

29%

63%

60%

7%

9%

Week 1 of lockdown

Week 2 of lockdown

Money situation

Worse than last week

The same as last week / no change

Better than last week

Uncertainty is a major factor.

Few report to have lost jobs, or being unable to pay 

mortgage/rent, but uncertainty is very high with a large 

amount of respondents feeling unsure about the future or 

having received negative financial news. 

36%

20%

11%

9%

5%

4%

2%

46%

felt unsure about my financial future

received negative financial news

have salary cut

received negative news from work

lost my job

unable to pay rent

unable to pay mortgage

None of the above

Has any of the following happened to you in the last 

few days?*

Sample size: n=387 for week 1, n=328 for week 2

Population representative weighting for each week

Blue values = significantly higher than average (95% degree of confidence)

Red values = significantly lower than average (95% degree of confidence)



Activities people have been able to perform

In week 2, compared to week 1 the ranking 

of activities performed has not changed 

significantly, 

yet there is a significant difference in the proportion of people 

being able to enjoy some of the top activities, as shown in the 

next slide.

67%

67%

46%

47%

52%

38%

35%

25%

14%

6%

4%

9%

7%

2%

61%

60%

47%

47%

43%

42%

38%

36%

30%

25%

22%

17%

14%

7%

6%

4%

4%

3%

keep entertained with movies, board and video games, reading etc

eat enjoyable meals

found ways to relax

have a good laugh

get outside and enjoy nature

video-chat with friends or family*

garden

exercise or play sport

working from home*

some DIY i e  make or mend something

engage with others outside my bubble through dedicated apps…

something creative like painting, writing, photography or crafts

helping kids with homework*

access library services

take a class to learn something new

volunteer, donate, help out others

practice any performing arts, kapa haka, dance or music

see some live music or performing arts

Which of these have you been able to do in the last couple of 

days?

Week 1 of lockdown Week 2 of lockdown

* Added in the survey from week 2

Q: Which of these have you been able to do in the last couple of days?

Sample size: n=387 for week 1, n=328 for week 2

Population representative weighting for each week Blue values = significantly higher than average (95% degree of confidence)

Red values = significantly lower than average (95% degree of confidence)



Compared to week 1, in week 2 fewer New 

Zealanders are enjoying getting outside, 

nature, enjoyable meals, movies, reading 

and gaming.

This aligns strongly with the recorded increase in boredom.

3%

2%

2%

1%

1%

1%

0%

0%

0%

-3%

-4%

-5%

-7%

-8%

something creative like painting, writing, photography or crafts

take a class to learn something new

access library services

see some live music or performing arts

exercise or play sport

found ways to relax

garden

some DIY i e  make or mend something

have a good laugh

practice any performing arts, kapa haka, dance or music

volunteer, donate, help out others

keep entertained with movies, board and video games, reading etc

eat enjoyable meals

get outside and enjoy nature

Which of these have you been able to do in the last couple of 

days?*

* Activities added in the survey from week 2 are not listed

Q: Which of these have you been able to do in the last couple of days?

Sample size: n=387 for week 1, n=328 for week 2

Population representative weighting for each week

Activities people have been able to perform



Type of transport used

Compared to week 1, New Zealanders are 

starting to do less walking/cycling and more 

people are using cars, probably only going 

out when shopping for essentials like 

grocery shopping.

77%

39%

9%

4%

4%

1%

1%

1%

0%

72%

48%

11%

5%

3%

2%

1%

1%

1%

22%

walking

car

cycling

Rollers skates

bus

motor cycles

Scooter

skateboards

mobility scooter or wheel chair

none*

All the types of transport you have used today or 

yesterday 

Week 1 Week 2

Q: Select all the types of transport you have used today or yesterday.

* Added in the survey from week 2

Sample size: n=387 for week 1, n=328 for week 2

Population representative weighting for each week
Blue values = significantly higher than average (95% degree of confidence)

Red values = significantly lower than average (95% degree of confidence)



In contact with friends and family

Compared to week 1, in week 2 people are 

starting to be less in contact with their friends 

and family who don’t live with them.

68%

72%

63%

8%

1%

65%

63%

60%

29%

8%

2%

Emails, letters, texts

Voice calls

Video calls

Dedicated apps*

In person

None of the above

In what ways have you been in contact with friends and 

family who don't live with you?

Week 1 Week 2

* Added in the survey from week 2

Q: In what ways have you been in contact with friends and family who don't live with you?

Sample size: n=387 for week 1, n=328 for week 2

Population representative weighting for each week

Blue values = significantly higher than average (95% degree of confidence)

Red values = significantly lower than average (95% degree of confidence)



Get in touch.

FORWARD



About

Forward.

We are global experts 

build 

great brands on the basis of great 

products. 

Forward is a strategic research, 

marketing and planning 

consultancy based in Auckland, 

directed by two senior research 

and marketing professionals, with a 

total team of eight. 

Forward successfully helps large NZ 

export businesses to reshape 

strategy, drive innovation and 

generate opportunities for growth 

in local and international markets. 
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What We Specialise in.

Market Insights

Strategic research & insights 

with clarity and focus.

Primary Sector

Focused  primary sector 

and produce expertise. 

Working with leading global 

primary & produce sector 

partners.

Worldwide

Global presence and 

capability.

Winning Brands

We understand how to build 

differentiated brands with 

meaning and value to the 

market.

Product & 

Cultivar 

Innovation & 

Optimisation

Experts in global sensory, 

product evaluation, related 

fruit management and 

measurement.
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CONFIDENTIALITY, 

OWNERSHIP AND 

PUBLICATION

FORWARD Insight and Strategy is a member of RANZ (Research Association New Zealand) 
and is obliged to comply with the INDUSTRY CODE OF PRACTICE

Confidentiality

Both client and Forward agree to keep the nature of the services and all other matters set 
out in the research are strictly confidential. 
All proposals, reports and records relevant to the market research project shall be solely 
used by the client and the client’s consultants or advisers.
Any electronic copies of FORWARD branded documents are not to be altered or amended 
without FORWARD written permission.

Ownership principles 

Research proposals, discussion papers and quotations remain property of FORWARD, unless 
paid for by the client, and shall not be shared to any third party.
The research techniques and methods used in any step of research projects, including 
proposals, remain property of FORWARD.
The Client may not disclose findings to any third party other than in direct connection with 
their own business.

Publishing findings 

Where any of the findings of a research project are published by the client, FORWARD has 
to be consulted to ensure that published results are not misleading. 

FORWARD is entitled to correct misleading data presented by the client in any public or 
private arena.


